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P K UNIVERSITY SHIVPURI
_ PI:.D Course Work syllabus
Paper. Recearck Mefkodology 0f Cammerce

Title of Course | PAPER CODE | Maximum | Qualify | Teaching | Exam
e | Marks | | lecture | Duration
M |
| 65%
Deb’ar_'tme'n't_of' '
Commerce,
IS P e e e e e

P.K. UNIVERSITY SHIVPURI
Ph.D Course Work syllabus
Paper: Researcl Methodology of Commerce

1- Introduction and Research design: :
Nature and objectives of research, Methcds of Research h;stoncal descnptwe

and experimerital, Research Process, Research approa_ches. Criteria for good research.
Meaning of research design, need of research design, features of good design different
research designs and basic principal of experimental designs, design of experiments.

2- Data collection & Analysis:

Types of data, methods and techniques of data collection, Primary and
secondary data met analysis, historical methods, Content analysis, devices used in data
co!iechon pllol study and protest of too!s chmce of data colredmn methods '

ke Processmg and analys;s of data. _

_ Measures of Central Tendency. Measures of Dlspersmn Measures of Vanauon -
Measures of central Tendency vs. Measures of d:spersmn Normal dlstrlbutton
Measures of Skewness and Interpretatlon Correlaiton and Regressmn Type &
appi;cahon Ch{-square teat ats pUI’pDSB and use. _ :

4«- Paper Wn{mg and report Genera t:on







* PAPER-II: COMMERCE
~ PAPER CODE:-PCOMMCM102

- Nature of Management S S
~ Concept of Management, ‘Management and Administration:. A Tﬂ_:rminolﬂg_‘-_.‘?a!_'
Conflict Tmportance of Management, Nature of Management, __Mam:gcment_:-Scscn;c :

or Art Management as Profession, Professionalisation of Management in India, .

Universality of Management, Applying Management Theory in Practice, Role of
Management Principles Effective Management P S

Management Funetions and Skills e e

~ Management Functions, Nature of Management Functions, Management  Role,
Functions at Various Levels of Management, Top Management, Functions of Board
of Dircctors, Functions of Chief Exccutive, Middle Management, Supervisory

- Management, Functional Arens of Management, Management Skills, Top
Management Skills -

Planning e . -
Concept of Planning, Nature of Planning, Importance of Planning, Steps in Planning,
Types of Planning, Corporate and Functional Planning, Strategic and Operational
Planning, Long- term and Short-ferm  Planning,  Proactive  and Reactive
Planning, Formal and tnformal, Planning, Types of Plans, Barricrs to Effcctive
Planning, Making Planning Effective - '

Declsion Making t 5 '

Concept of Decision and Decision Making, Types of Decisions, Decision-making
Process Effective Decisions, Guidelines for Making Effective Decision, Individual vs.
Group, Decision Making, Rationality in Decision Making, Creativity and Degision
Muking Role of Creativity in Decision Making, Decision-making Conditions '
 Organising e e a0
Concept of Organisation and Organising, Organisation Theory, Classical Organisation
Theory, Neoclassical Organisation Theory, Modern Organisation Theory: Systems
Approach, Modern Organisation Theory: Contingency Approach, Factors Affecting
 Organisation Structure, Size of Organisation e

Controlling : _ s :

Concept of Controlling, Controlling and Other Functions, Steps in Controlling, Types
of Controlling, Control Areas, Controlling and Management by Exception, Benefits of
Management by Exception, Design of Effective Control System, Essentials of
Effective Control System, Behavioral Implications of Control, Causes of Resistance
to Control e B :

~ Human Resource Management .

~ Mecaning, Objeetives, and Human Resource Planning

‘Human Resource Development o

Concept and HRD tools, Training objectives and Mcth.ods-.: "




Advanced Accountmg

Elementary study ofAccountmg standards - o ey
a. Introduction, Objcctl‘u’cs, Advantagcs, and Apphcab:hly of Accou'n_tin'g Standards
b, Elcmcmary Study of _ - .
AS-1- D:sclosure of Accountl ng Pohcres

ii.. AS-2 ~ Valuation of Inventories

. AS-6 - Depreciation Accounting

iv. AS-10- Accounting for Fixed Assets

v AS4 Contmgcncics & events occurrmg a

_ Acccunhng for Amalgamatmn - .
- Amalgamation of companies - - Concepts ofAmaIgamanon Typcs of Amaigamanon -
Amalgamation in the nature of Merger and Amalgamauon in the nature of Purchase -
- Purchase cons:dcralmn AS 14 on ACCOUNTING FOR. AMALGAMATION

: Deve!opments in Accounting
Elementary study of - Human Resources Accounung.

Slalcment Corporatc social reporting, interim reporting

ﬁér'the'*Bé!a'nce' Sheet dates

lnﬂanon Acwuntmg, Va!uc Addcd o

'CnsL@nd'Manaaemen: Accounting
Cost Accounting
Costing, Cost Accounting,
Limitations of Cost Accounting.
factors for installing a cost accounting sys
Financial Accounting, and Management Accounting

Marginal Costing & Break- Even-Analysis
Marginal Costing — Concepts of Marginal Cost and Marglnal Cnstmg, Advamages and

Limitations of Margina] Costing, Classification of costs, Fixed, Variable, Semi-variable-
Break-up of Semi-Variable Expenses, Role of Contribution, Basic Equation of Marginal
Costing, Marginal Costing Vs Absorption costing, Break—Even Analysis- Meaning of
Break-even point, Break-even Chart, Profit-Volume Ratio, Margin of Safety, Key-Factor,
Cost-Volume Profit analysis, Point of Indifference, Computation and application of Break-
‘Even Analysis. Major arcas of application [Theory only] .

Budget and ‘Budgetary Control: .

Concept of Budget, Budgeting & Budgetary Control Budget Manua! Objectives,

~ Advantages, Limitations of Budgetary Control. -
Classification of Budgets - Long term, Short term budgel Flexible budget, Fixed budgct

Master Budget, Functional Budgets: Sales Budget, Production Budget, Purchase Budget,
Capital Expenditure Budget, Cash Budget, Zem—Basc Budgelmg (ZBB), Nature, procedure,
Advantages and limitations of ZBB

Cost Accountancy— Ochctwcs, Scopc, Advantagcs and
Qualitics of a good cost accounting system, Essential
tem. Relationship between Cost Accounnng,

_Emg,@iam.a_nmﬂ
Bnsiclgatamen. . 0
~ Meaning, Nature, Ob]eczwes, and Importarlce of Financml Sta(ements —leltatmu of B
_ Financial statements — chulsnes, A!trlbutes or’ Essenual chmrements of Flnanclal B
_ Statements — Reccmtrends-m Presenting Financial statemems S : .
~ Analysis and Interpretati f Financial Statements - :
Analysis and Imcmre:atmn-— Meaning — Types of Analysm and [nterprctanons 'Internal
Analy51s = E.xtcma! Analys:s— Hor:zoutal Analysns - Vemcal analys:s :




Tools of Anai',é'is ai.ld. | e Lo e e T
 Limitations UTy '-Cbmﬁara;:tii[epr;tia:;?aﬂi; ?”"-"".‘gr Nature, Objectives, Significance and -
FE Analysis, Ratio ﬁnﬂ!yéis-,-Fu';} I Flow Anal Statements, Common Size Statements, Trend
T S g?lcul-a““ﬁ_s_.bf'Rat'iés-?--' i i .ayms_and Cash FIOWA”_‘?'!)'SES " e
v Ratio . SR ; S : s
-n-‘i?ﬂf;:ﬁﬁ’ﬁ?{f"%””‘:‘“‘.‘“-"'-‘-‘?“.w'f ratio- Absolute Liquid Ratio
e e II:\: ross Profit Ratio- th-.f’-_roﬁ_t Ratio- Operating mlio-.Obcmling'Pro'ﬁl
e capial Employed Ratio- Earming per share Ralio-
: . Efﬁde”c /Tu !F}' fICt‘: cqmmgs R‘fll!o- Nﬁt PfQﬁl_:tO'Ne_! _woﬂh I'allﬂ . o
i :’ i -._3’“_"’?". Ratios - Si:OC_k turnover ratio — Debtors tumnover ratio= Debt
aevir RETOL -fa-‘_'f"-.-_cfcdltor tumnover ratio- Average payment period- Working capital
‘.Jmo.\f.cr r_ath.'Flx_Cd"_aSSE{S.:mmo_Vct.talio___Capital ﬂll’l’lOVCf Tatlﬂ e . ;

AUDITING. : 5 A : iy -

: .A__ll_.tliit_ing' an_cepts;;_Natu'rc and limitations of Auditing, Basic Principles governing an
audit, Objectives & scope of the audit of financial statements, Difference between Auditing
and Investigation L e o s L
Types of Audit -_Features, principles, 2
‘Statutory audit, Continuous, audit, Annual au
audit, Cost audit, Efficiency audit. - . S
Company Audit — Qualifications and Disqualifications of Auditors, Appoiniment' of

auditors, Removal of auditors, Powers and duties of auditors, Qualified Audit Report and

Clean Audit Report. ©

- Tnternal audit,

dvantages & fimitations of _
heet audit, Tax

dit, Interim audit, Balance s

raditional v/s Modern Concept = Scope.—
_ Institutional Approach,

Meaning and Definition of Marketing - T
- Marketing v/

Importance — Approaches to Study of Marketing — Commodity
Functional approach, Decision making approach legal and system approac
Societal Marketing — Marketing Process, functions of Marketing.
Marketing Mix—P 5
Meaning and Composition — Formulation of new P
process — Product life cycle — Product positionin
diversification strategy. : :
Service Marketing— ik
Reasons for growth in Service Sectors — Role of Services in an economy — Services in
Indian Scenario — Types of Services — Characteristic of Services — Difference between

goods services — Needs for services marketing — Obstacles in service marketing.

International Marketing Practices and Problems— o

Definition and Meaning — Domestic market and intcmational market — special
consideration in in imcr’na!ioha[ _marketing — difficulties in international marketing — Tariff

- and Non Tariff — Barriers 10 international marketing — Developing a marketing strategy —

selecting a market — Taking entry into market — Direct and indirect exporting — Licensing.
BUQINESQ F(“ONOM.!('S.AND BANKING : : :

Business Economics:

= Introduction
i) Demand Analysis
i) Ugil_ity’__Analysi's. )

roduct Strategy — Product planning and
g — New product planning ~ Product

and Eias'tic_:ity'_bﬂ)e_mand- e

_Mérkét Structure & Price Detérmi::;ﬁtijjn-:' o i
i) Costy Revenue and Price Determination in d_i-iTerent_M_ar_ket sitnation.
{ variable _pmpor_tion’_ﬁnd law of returns to scale.

 §j) Production Function

~Lawo
Macro :{flcgnomic_s:j; T




‘) m"‘-“?‘“l and !\Q)’!lcsmn Appmach in Dclcrnnnauon of ouzpul & cmploymcnt '
- u} Macro-Economic Problems - [nflation, Uncmpiaymcm & Busmces cycle
- _li_l}. Menchrv and Fnca! I‘nincy
 Banking: - | -
:) _ Mennmg & Functmns of Commen:ual Bank
_1})‘ Accounts of Customers.
i) Negotiable Instruments.
iv‘).- Rescrvc Bnnk of India.

Oq,amsauan and i\iann;,ement . :

Principles and Practice of Management - LM Pnsad :

_An Introduction to Business Organisation and Management - Slngh and Chhabra
Business Management in 21st Century - R. K Desai .
‘Management Concepts and Strategies - . 1.S Chandan

Principles and Practice of Managements- A New Horizon - Iaya Bhaltachary a
Taxmann's Principles of Management - Dr. Neeru Vasisth : :

Vyavasaay Vyavasthapan - Dr. Prabhaker deshmukh - _ :
Personnel and Human Resource Management — P. Subba Rao, Hlmalaya Publishing
House. :
‘Accountancy ' : o

1. Advanced Accounhncy \’ol I, R L Gupta & M. ‘Radhaswamy, Sultan Chand &
Sons e
Advanced Accounts, M.C. Shukla, T S. Gre\ml &SC Gupta, S. Chand & Co Ltd.
Advanced Accounts - Jain and Narang - Kalyani Publishers, Ludhiana

Accounting Theory, R. K. Lele and Jawaharlal, Himalaya Publishers :
Accounting Text & Cases, Robert Anthony, D F.Hawkins & K.A.Merchant- Tata

McGmw Hill
Corporate Acmummg !}r S. N. M'lhcv.hwar;. Vnahq Publishing House Pvt. Ltd. New

Delhi

Advanced Accaunting, Dr Aa.!mk Schgal & Dr. Deepak Scheal: Taxmann, New Delhi.

Fundamentals of Cost A:countm&. S N Mwheshwan Sultan Chand & Sons, New

Delhi. '

9. Cost Accounting - .fnwaharhl Tata McGraw Hill Pubimhing company Limited New
. Delhi. :

10. Advanced Cost and Management Accounting - V. K. Saxena and C. D. Vashlst - Sultan

 Chand & Sons, New Delhi
11. Cost & Management Accou nting - Ravi M Kishore - Taxmann Allied Scwiccs Pyt Ltd

12, Financial Management — P. V. Kulkarni, B. G. Satyaprasad - Himalaya Publishing
House
~13. Financial Man'tgs.ment Ra\*: M hlshar ~Taxmann
14, Financial Management - M. Y. Khan, P. K. Jam~ Tuta McGraw Hlll
. 15.B.N. Todon- Practu.a! Auditing.
~16. Dr Kamal Gupta ~ Fundamentals of Audmng TMH Ncw Delht
Sl S*m:u.: & Samvaravel — Practical Audmng Hlmalaya Publ;shmg House, Mumba
- 18, Saxena & Reddy — Esscmml:, of Auditing - H:ma!aya Publishing House, Mumbai.
19. LK. Shukla — Auditing — Pnnc:plr..s & Practice - Taxmann law's New Delhi. :
20, Audmng by Vmod }\uxmr Annwal & Abiushck Pm*w-\i A.S.Foundation, Pine. |
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