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- &Management Levels, Managing in Present Compétiti\_?e Environment.

SEMESTER | PAPER |
MMANAMG].O].
MANAGING ORGANIZATION

Max. Hours: 40.

Course Objective: To familiarize the students with.the basic concepts and principles of -

management. The studentsshould clearly understand the definitions of different areas of

“management. This course will facilitate. students to understand and describe specn‘;c theories

related to perception; motivation, leadership, job design, and orgamzat:onai change. Afso this will
help the student to. demonstrate effectlve teamwork behavior by learning the concept of group
dynamics and conflict management. The course will help them evaluate methods of motivating and

rewa rding lndmduals & group and mtegrate mdlwduat group, and orgamzatlonal Ievei concepts.

UNIT 1 (9 sessions)

Evolution of Management Thought Scientific Management, Classical Orgamzat:on Theory School,
Management Science School, Behavioral School, Systems Approach and Contingency Approach. |
Concept of Management: Definition, Need, Concept and Nature of Management, Skilis =~ - o |

| UNIT I {8 sessions)

Process of Management ‘Planning; Orga mzang departmentallzat;on Ltne and. Staff relatlonshlp,

Dlrectmg, Coord;natmg& Controlhng, Decnsuon Makmg, Authortty and Responmbnhty
UNIT 1l (8 sessions)

* Elements of Human Behawor at Work: Defmltlon Concept Need, Importance and Foundatlons of
' Organlzatlonal Behavior, Personallty, Perceptual Processes Management and Beha\noral
: appllcatlons of Personallty, and Perceptlon
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¢

"UNIT IV (6 sessions)

~ Psychological Varlables and Communication Technology Learmng, Values and Attitudes; Motwatlon :

Management and Behaworal Appllcatlons of Attitude and Motivation on Performance.
UNIT V (9 Sessions)

l.eadershlp :Style and Functions of Leader Transformatlonai -Transactional, Charasmatlc—\nsmnary
Leadership, leert s Four Systems of Leadership and IVIa nagenal Grld

Organlzatlonal Conflict: Concept classification, process and confhct resolution strategies;
Orgamzatlonal Culture Concept, Process and. Impllcatrons of Orgamzatlonal Culture; Orgamzatuonal

-Change: Concept, Nature Kurt Lewm Theory of Change, ImpIementing Change and Managmg

Resistance to Change.

SUGEESTED READING:

VSPRAO-Managing Organizafion_{ﬁ_XCE_L 1 EDITI_ON)

Chaturvedi & Saxena-Managing Organization (Himalaya Publication) '
Stoner Freeman & Gilbert Ir -'Manag.ement (Prentice Hall of ihdia, _6_th Ed_i.tion)

Robbms Orgamzatlon Behavnor -15e Prentlce hall

Koontz Harold &Welhrlch Hemz - Essentlals of management (Tata McGraw Hlll Sth Edmon 2008)

- -Newstrom John W Orgamzatlonal Behaviour Human Behawour at Work {Tata McGraw H|II 12th
| Edltlon) :

‘Luthans Fred - Organizational Behaviour (Tata McGrawHill, 10th edition)

K Me Shane 1. Steven, Gllnow Mary Ann Von' & Sharma Radha R Orgamzatlonai Beha\nour (Tata
 McGraw Hill, 4th Edltlon) . ' ' '
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. SEMESTER | PAPER !l
o MMANAMGIOZ
' _ MANAGER!AL ECONOMICS _
Ntax. Hours: 40

COURSE OBJECTIVE

- The basrc objective of this cou rse is to makethe students aware of the various economlc issues that
* they are-expected to face as managers at the corporate: fevel and to equip them with the toois and

techmques of economic analysrs fori 1mprowng the;r decision- makmg skills.

UNIT- {6 Sessions).

Introduction to Economics; Nature and. Sco'pe'of Management Economics, Significance in decis'ien- o

makmg and fundamental concepts Objectwes of a flrm Gap between theory and practlce and role
of managenal economlst L :

UNIT-1I (8 Sessions)

Demand Analysis Law of Demand, Exceptions to the law of Demand, Determmants of Demand.

Elasticity of Demand- Pfice, Income, Cross and Advertlsmg Elasticity; Uses. of Elasticity of Demand for

managerial decision making, measurement of Etastluty of Demand Demand forecastmg meaning, -
sagnn‘”cance and methods : :

- UNIT-ti1 (10 Sess:ons)

- Supply Analysrs Law of Supply, Supply Elastluty, Analysrs and its uses for managerlal dec15|0n

making. Productlon concepts & analysis; Production function, single variable- Iaw of Varlable
proportlon, two varia ble-Law of returns to scale Cost concept and anaiyms short run and long -run

' cost curves and its managerlal use.

- UNIT- |v (12 Sessmns)

Market Equrl:brrum and Average Revenue Concept Market Structure Perfect Competltlon
'features : . : o _ o




—
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Y

: determlnatlon of prlce under perfect competltuon Monopo!y Feature pl’lCing under monc»po]y,
- Price. ' : : : |

' _Discriminatidn Monopolistic Features , pricing under monopolistic competition, product
* differentiation. Ollgopoly Features kinked demand curve, cartels, price leadership. Pricing
Strategies; Price determlnatron full cost: pncmg, product line pncmg, price sklmm!ng, penetratlon -

prlcmg

UNIT-V (6 Sessrons)

: Nataona! |ncome Concepts and various methods of its measurement Inﬂatron types and tauses,

Business Cycle Profit concept and major theorles of profrts Dynamlc Surp!us theory, RlSk & -

- Uncertamty bearlng theory and Innovatlon theory

- Suggested Reed_ings: N _
: Dwived-i'D. N - Manag'eria.l EConornics (Vika.s' -Publi"ca'tio'n 7th Editien_)".
Petersen/jaln Manageria[ economrcs 4e {Prentlce hall)

.Raj Kumar Managerral Economlcs{UDH PUBLISHERS 2013 edltlon)

Da modaran 5uma - Managerlal Economlcs (Oxford 2006}

Atmanand- Managenal Economrcs (Excel Books)

. Keats- Managerlal economrcs -6e. (Prentlce hall)

Vanlta Agarawa! Managenal Economlcs Pearson

'M L Jhlngan&J K. Stephan Managenal Economtcs (Vnnda Publlcatlons 2 Edltlon}

' Slngh ManagenalEconomlcs {W:ley Dreamtech)

: leschey Mark Economlcs for Managers (Thomson Indla Edltlon, 2007)




SEMESTER | PA'PER' m
MBUSlMGIO3

BUSINESS ACCOUNT!NG

Max. Hours; 40

COURSE OBJECTIVE:

The main objective of this course is to acquaint the students with fundamental concepts and

- processes of accountmg so that they are able to appremate the nature of item presented in the

annual accounts of an organisation. Further, it aims at famlllanzmg the student with those
significant tools and techniques of financial ana!y5|5 which are useful in the interpretation of

. financial statements. These tools and techniques form an |mp0:_'tant part of manage_ment p_Iann_ing

and control systems. Thus, the course does not intend to make the students.expert'accountant.
Unit 1 (6 Sessions)

Overview: Accounting concepts, conventions and principles; Actounting Equation, International

. Accountmg prmcmles and standards Objectives of Accounting , Nlatchmg of Indlan Accountlng

Standards with !nternatlonal Account:ng Standards;

Umt 1l (10 Sessmns)

Mechamcs ofAccountmg Double entry system of accountmg, journallzmg of transactions; Iedger '
postlng and trial balance ,preparat:on of final accounts, Profit & Loss Account, Profit &loss
Appropr!atlon account and. Balance Sheet, Pohc:es related with depre(:latlon mventory and

. mtangibie assets like copvrlght trademark patents and goodw:ll

Umt ][ (8 Sess:ons)

' Anafys:s of fmanc;af 5tatement Ratio Analysus solvency ratlos proﬂtablhty ratlos actmty ratios;
- liquidity ratios, market capltahzatlon ratios; Common Size. Statement Comparatwe Balance Sheet .
: and Trend Analys;s of manufacturmg, service & bha nklng orgamzatlons :

o _l__J_ni_t_"l_'V_.(8_.'ses_s_ibn_s)'.f._ LT




‘. o .Funds Flow Statement Meanlng, Concept of Gross and Net Working Caprtal Preparatlon of Schedule
f o o of Changes in Workmg Capltal Preparatlon of Funds Fiow Statement and |ts analy5|s
¢ Unitv '(8 Sessions) -
= Cash Flow Statement Vanous cash and non-cash transactlons ﬂow of cash dlfference between
- “cash flow and fund flow, preparatlon of Cash Flow Statement andits analys:s
(’: .
' SUGGESTED READINGS
. MaheshwariS:N&Maheshwari S K~ A text book of Accounting for Management {Vikas, 10th Edition)

--Ambrish Gupta ?_F_in_ancia!_Accounting:-A'-M'anagériai Perspective (Pren__tiée,l_—laﬂ, Ath Edit-ibn) .

Narayanswami - Financial Accounting: A Managerial Perspective (PHt, 2nd Edition).

. Mukher_jee' - Financial Accounting for Management (TMH, 1st Edition).
F, Banerjee—Fina ncial Accountir_}g.('Excel Books) -
' Dharija - Financial Accou nting for'm_anage'rs: {Preﬁtice Hall).

. Ramchandran&Kakani - Financial Ace'odhtin'g.for _M'anag'ement’ (TMH, 2nd Edition).
- |

L
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SEMESTER | PAPER IV
| MBus'_IMGiod -
'BUSINESS ENVIRONMENT- |
| | Max, Hours: 40

COURSE OBJECTIVE:

The present course aims at familiarizing the'participants with various aspects: of economic, social,

- political and cultural environment of India. This will hetp them.in gaining a deeper understandmg of -

the environmental factors lnfluencmg indian busmess organlzatlons

UN_[T-[('G Sessions} -

Business Environment-Meaning; Importance, Environmentat Factors, Recent Political Environment,
Recent Economic and Financial Envlronment Planning In India-Planning. Commusuon Liberallsanon
and Planning, Industial Pollcy New trade poln:y 1991 onwards, Industrial Llcensmg in India

UNIT-1 {10 Sessions)

Indian Financial System : Monetary And Fiscal Policy, Economic Trends, Price Policy, Stock Exchange'

of Indla Role of reguiatory institutions in lndlan financial system — RBI and SEBI,, National Income,

Role of Industry in Economic Deveiopment Formgn Trade and Balance of Payment, Povertyin india, = .
: Unemployment in India; Inflation, Human Devei_op.ment Rural. D_evel_.opm_ent ‘Problems of Growth

UNIT-IIt {6 Sessions)

Direct & Indlrect Taxes (MODVAT) (CENVAT) Competltlon Act 2002 & FEMA Acts Busmess Ethlcs, o E

Corporate Governance, Phllosophy and strategy of pianmng in Indla




- UNIT- IV (6 Sessuons)

' leeraiasatzon Privatization and Dsmvestments, Speual Economlc Zone (SEZ) and their role and _
' .'|mpact in international Business Environment, World Trade Orgamsatlon {WTO}, Redeﬂmng Value .

Preposmon to MSM Es

-UNIT-V (12 Sessions)

‘Social Responsibility of business enterprises, New Economic Policy, Globalization, EXIM policy and
- role of EXIM bank, FDI policy, Multinational Corporation {MNCs) and Transnational Corporations

(TNCs), Global Competitiveness, technology and.competitive advantage, technology transfer -
importance and types, Appropriate technology and technology adaptation. :

* Suggested Readings:
- Shaikh & Saleem - Business Environment (Pearson, 2nd Edition)

Francas Cherunilam — Business. Enwronment Text and Cases {Himalaya Publ;shmg House 8th

Edctlon)

“Mittal - Business Environment {Excel Books).

V. Neelamegam - Bljs'inés's:En_\'firnc')rﬁent_'(\/'rinda Publications , 2" Edition)

Fernando—Bu‘sinéss Eh_vifonment {Prentice hally

Mishra § K &Puri VK- EtOn_dmic Environment of Busihess'(_H'ima!aya.Pubiis'hi'ng.l-louse_, 3rd Edition).

* Paul Justin -"BUsines_s Environment Text and _'Ca_se's '{Tat_a McGraw Hill}. .
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| '--SEMESTER IPAPERV
MBUSIMGIOS '

BUSINESS STATISTICS

Max. Hours : 40~ -

| Course Objective -

The objectwe of the course is to make the students familiar with ba5|c statistical technlques and
their appllcatlons in managerlal decision makmg

- Unit 1(8 Sessions).

: Ro!e ofstar.'stfcs Appllcatlons of mferentlal statistics in managerial decasnon maklng, Measures of-

central tendency: Mean, Median and Mode and their |mplicat:ons, Measures of Dispersion: ‘Range,
Mean deviation, Standard deviation, Coeffnc:ent of Variation { CV.}), Sk_ewness Kurtosis.

Unit 1 (8 Sesssons)

" Time series anafys;s Concept Addltlve and Multtpllcatlve models Components of tlme series, Trend_

anaIySis Least Square method - Linear and Non Linear equatlons App!lcations in busmess deusnon-
makmg : : : =

Unlt Ll (10 Sesswns)

index Numbers - Meamng, Types of mdex numbers uses of mdex numbers, Construction of Pnce
- Quant[ty and Voiume md;ces - thed base and Cham base methods -

Correfat:on Meanlng and types of correlatlon Karl Pearson and Spearman rank correlatlon

: Regressmn Mea nlng Regressmn equatlons and thear appllcatlon Partlal and Multtp!e correlatlon :
& regressmn - An overwew ' : : : :




. Unlt IV (8 Sessnons)

Probabmty Concept of probablllty and its uses in, busmess demsuon makmg, Add:tlon and

multlpllcatlon theorems Bayes’Theorem andits appl:catlons

Probabn‘rty Theoret:caf Dfsmbut:ons Concel:)t and apphcatlon of Bmomlal Po:sson and Normal
d|str|but|ons o : _ . .

Unlt V (6 Sessmns)

Estrmatton Theory and Hypothes;s Testmg Sa mplmg theory, Formulataon of Hypotheses Appllcataon

of Ztest, t-test, F- -test an_d Chi-Square test. Techniques of assometqon of Attributes & _Testl_ng

sueGESTso READINGS

"Bhardawaz Busmess Stat;stlcs {Excel Books) S

B Gupta C B, Gupta V An mtroductron to Statlstlcal Methods (Vika51995 23rd Edltlon) .

Black- Busmess Statistics {Wiley Dreamtech)

.Sharma.J K- aniness etatistics (PearSon.educatien an edition).
o Render and Stalr Ir - Quantltatwe Analy5|s for Management (Prentlce Hail 7th edmon)
" Levin Rubm StatlStiCS for Management (Pearson 2000 New Delh1 7th Edltlon)
'."...Berl Busmess Statlstlcs (Tata McGralelI 2nd Ed!thl‘l) _ - |

o Chandan J5- Statlstlcs for Busmess and Economlcs (V1k351998 Ist Edstron)




SEMESTER I PAPER vi

MMARKMGlOB

MARKETING MANAGEM ENT

_Max.'Hours:' 40

' Course .Obiecti\re: :

' This course intends toprovide an experienced-based approach to.marketing'theo'ry and its practical -

appllcatlon The course is designed to enable the students to learn thé basic of marketing. Toprcs of -

-_the sy!labus sha!l be addressed and d;scussed from an appl:cat[on onented perspective

U_mt 1(8 S.ess:ons)

. Core Concepts of- Marketmg '

Concept Meanlng, deflnltlon nature scope and |mportance of marketmg, Goods Serv:ces

Contmuum Product, Market Approaches to Marketing — Product — Productlon Sales—Marketlng =
Societal - Re[ataonal Concept of Marketing Myopia, Holistic Marketing Orientation, Customer Value,

: Adapting marketmg to new liberalised economy D|g|tai|sataon Customrsatlon Changing marketmg :

practlces

' Umt 11 (12 Sessions)
- Market Analysis and Selection:

'Nature and Contents of Marketmg Plan, Marketlng envlronment Controllab!e and Uncontrollable

factors effecttng marketing dEClSIonS Analyzmg latest trends i in Political, Economic, Socio- cultural

: and Techmcal Environment, Concept of Market Potential & Market Share, Concept Charactenstics

of. consumer and orgamzatlonal markets ‘Buyer Beha\nor 5 step Buyer decision process

-Meamng and concept of market segmentatlon Bases for market segmentatlon Types of market

segmentat;on Effectlve segmentation criteria, Evaluatlng & Selecting, Target Markets Concept of -

'Target Market Posmomng and dlfferentlatlon strategies, Concept. of. posut:onang - Value Proposmon g
'&USP Marketmg informatlon System Strateglc marketlng plannang and organlzataon '

Unit Hl (6 Sessions)

o Product Dec|5|on— Concept ofa product Cla55|flcat|on of products Major product decus:ons Product '
“line’ and product mix; Bra nd;ng, Packagmg and Iabehng, Product hfe cycle - strateglc |mpl|catlons,
New product development and consumer adoptlon process : S




| _ RajanSaxena Marketmg Management Tata McGraw H|II

: _Tapan Panda Marketmg Management (ExcelBooks)

B Stanton Willlam 1- Fundamentals of Marketlng (TATA McGraW Hlll)

McGraw Htll 13th Edition)

' 'Un'tt_ IV (6 Sessfen'_s) L

Prrce Deczslon Concept and Meanlng of Prtce and Prlcmg, Slgnlfacance of Prlc:ng Decasion Factors

: affectlng price determination; Pncmg Methods and Technlques Pncmg pol;cues and strategles
: Dlscounts and rebates

Unit v (8 Sessic_)ns} '

~ Place Deus:on Nature functlons and types of distnbutlon channels; D;strlbutlen channel

intermediaries; Channel management decisions, Marketlng channel system Funictions and flows; -

- Channel design, Channei management Selection, Training, Motivatlon and evaluatlon of channel
-members; Promotlon Decision- Communication Process; Promotion mix — advertlsmg, personal
~ selling, sales: ‘promotion, publicity and public relatlons Media selectton Advertlsmg effectweness

Sales promotton tools and techmques '

Suggested Readlngs :

Ph’ili’p Kotler—Ag’nihotri : Ptinciple of marketing' 13-e Pearson Educatio‘n

Ramaswamyv S. and ‘Namakumari 5- Marketlng Management Plannmg, Implementat:on and
Control: (Macmllltan 3rd Edltlon) S :

R Kumar&GoeI MarketmgManagement{UDH Pubhshers edltlon 2013)

EtzeIM J Walker B.). and Stanton W:IIlam J Markenng concept & Cases specnai Indlan Edltlon {Tata -
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“SEMESTER | PAPER VIl
 MCOMMMG107

COMMUNICATION FOR MANAGEMENT

- Max. Hours: 40

. Course Objective

This course intends to develop good communication skills in students for their future jobs and

endeavors in the corporate world so that they can gam a cuttmg edge overtheir other counterpa rts

- Wlthln the country and across the globe

UNIT I-(6 Session)

INTRODUCTION: Definition and classification of communication, purpose of communication, process

of cc&mm unication, importance of communication in management, communication structure in _
orgamzat:on barriers & gateway in commumcatlon, 7 C's of communication, Impact of cross cultural _
commumcat:on

~ UNIT Ii (8 Session)

-EMPLOYMENT COM MUNICATION Wntmg CVs & Appllcat:on Letter Group dlscussmns, mter\new
“types of interview, candldates preparation, Interviewers preparation; Impact of Technological '

Advancement on Business Commumcat[on Commumcatlon networks Intranet Internet .
teleconferencmg, mdeoconferencmg S o :

" ORAL COMIVIINICATION What is oral Commumcahon pr:ncapies of successful oral commumcatron .

two sides of effectwe oral communn:atlon effective Iistemng, non-verbal commumcatlon Body

-Ianguage Paralanguage

0 UNITHN(8Session)




AT

WRITTEN COMMUNICATION Purpose of writing, pros & cons of wratten commumcahon clanty in |
wrltlng, prmcnples of effective wrltmg, writing technlque

- BUSINESS LETTERS AND REPORTS: Introduction to business letters, Types of bus_ines'_s _Iett_ér,' Layout -

of business letter, Reports: 'definition & purpose, types of business reports, reports writing.
UNIT IV (10 Session)

GROUP COM N]UNICATION Meetmgs need, importance & pEannmg of Meetmgs draftmg of notice,

- agenda, minutes & resolutions of Meeting, writing mémorandum, press release press conference

Business ethuettes - nethuettes telephonic & table etiquettes.

' PRESENTATION SK!LLS What isa presentatlon e[ements of presentation designing a presentatlon

advanced visual support for business presentation types of wsual aid, appearance & posture

'practlcmg delivery of presentation.

UNIT V (8 Session)

CORPORATE COMMUNICATION: Defin'it'ioh scope, importance & components of corporate
communication, professional communicater responsibilities, corporate commumcation & Publlc

~ Relation, role of soaal media in communication..
© RECOMMENDED BOOKS:

. Les:kar RV. & Pettlt Jr JD Basic Busmess Commu nlcat:on Theory & Apphcanon (Tata Mc Grow H|II
10th Edlt:on) ' :

Blsen&Pnya - B_usmes_s _Commu'nic'_én_ti_on {New Age Internat'ionall _PublieatiOn}

.|<alkar,Sury_av'ans_hi;S_e_ngu_p_ta-Busin'észs Commubication(Orient .Black_sig\ka_h) .
MK S"e:hgal& v. -Kh'etrapm - Businesscommunication (Excel Book's}
P, D Chaturvedl Busmes Communlcat[on (Pearson Educatlon 35t Edltlon 2006)

._ Sharma R. C Mohan Krlshna Busmess Correspondence and Report Wntmg (Tata McGraw H:II 3rd

Edutlon)

_ Rajen_dra Pal - _B'usi:h'efgs. :co'm'mun_i_oé_t'io__h. (S_u'lta nchand& So'n'e_ _F_"_u_bl_ic_'at_i_o;n).




SErOTE LY

Unit II (10 Sessmns)

SEM ESTER I PAPER VIII
MFUNDCAI08
- .Ftinda_mentals:'of Comp_uterj's-_&'Inforr_n'at'i'o_'n' Sys'tem_ o
. | .. | o Max: l—lours:dO

COURSE OBJECTIVE:

The ohjective of this course is to:acquaint’ the _studen_t__s with the applic_a_tion of co_m_bu_ter-s in
understanding latest trends in information technology. This course will also provide an orientation.
about the increasing role of management information system in managerlal decas:on making WIth

- the help of computers and how |nformat|on is processed, stored and ut|||zed

Unit | (10 Sessions)

“Hardware: (a} lnput de\nces keyboard, prtntmg dewces voice speech devices, scanner, MICR OMR
- Bar code reader, d|g|tal camera etc. {b) Output devices - Vrsual Display. Unit, printers, plotters etc. (c)"
Storage Dewces - Magnetlc storage devices, Optical storage devices, Flash Memory et¢.

Software tntroduction; Types of software with examples Introductlon to languages, compaler, _
mterpreter and assembler -

Operatang System: Deflmtlon Functions, Types and CIasmﬁcataon Elements ofGUl based operat:ng
system Wmdows Use of menus tools and commands of wmdows operattng system o

._ 3 Use of MS- Ofﬁce BaSICS of lVlS Word MS Excel and MS PowerPomt MS Access Over\new of MS— o
Access ' : : :

e Creatlng tables quenes forms and reports in MS Access Computer Networks Overwew of
o 'Computer Network Types of- computer networks (LAN WAN and MAN), Network topologles
e lnternet Overvlew of Internet Archltecture & Functionmg of Internet Basn: ser\nces over: Internet '
"~ like WWW, FTP, Telnet, Gopher etc AP addresses ISPs URL Domain names, Web Browsers,
:-;Internet Protocols Search engmes e-mail, Web browsmg, searchlng, downloadlng & uploadlng from
o '-'_.'_Intemet Applrcatlons of Informat|on Technology S : : :




(¢
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' Unit It (8 Sessions}

MIS introduction: Concept'of'[')ata and Information, Information Systems, Classification, Operations

* Support System {0SS), Ma nagement Support System(MSS), Transaction Processmg System(TPS),
Process. Control. Svstem(PCS) Enterprise: Collaboration System(ECS), Management lnformation 3

System(MiS) Deasmn Support System(DSS)

© Artificial Ihteil.ige.nce (A1), App’!icatioﬁé of Artificial.lnt'eliigeh(':e Neural Networks, Fuzzy Logical

Control System, Virtual Reality, Expert System(ES) Executive Informatlon System(EIS) Cross

: Funct1ona| Informatlon Systems

Unitv {6 Sessions) '

Developing MIS Systems: Syst'em Dev'elopmént Life Cycle. | Investigation Phase, 'Prototyping," ' _
Feasibility Anaiysns System Analysis (DFD and ER Diagram), System Des:gn Implementmg Busmess o
Systems, Testmg, Documenting, Trammg, Conversmn and Mamtenance : '

~ Unit V (6 Sessions)

Applications: Enterprise Résou rce Planning (ERP}, Customer Relationship Management (CRM), .
‘Security and Ethical Challenges Of IT, Ethlcal Responsubmty Business EtthS Techno!ogy EthICS

Cyber Crlme and Prlvacy Issues

o _:Suggested Readlngs .
Shrlvastava Fundamental of Computer& Informataon Systems {Wl[ey Dreamtech)
"_"Leon A and Leon- M - Introductlon to Computers ( Vlkas st Edltron)
ITLES_L [ntroduct:on to. Informatlon Techno!ogy (Pearson 2nd Ed!tlon)

: .!.TI;ESIL-' Introductlon to Computer scaence (Pearson 2nd Edltlon)

Introduction to Computers, Norton P. (TATA McGraw Hill)

Leon'- Fundamentals of Information Technology, (Vikas)




SEMESTER 1 PAPER IX

MLIVEMAIOQ
LIVESTOCK PRODUCT]ON MANAGEMENT
{CENERA_L PRINCIPLES AND R_UMINA_I\-TS) -

' COURSE OBJECTIVE

 The ob;ectwe of thls course is to acqualnt the students with generai knowledge of leestock
‘management thas course will also provide an orientation about the i increasing rolée of management
_ mformataon system in.ma nagerlai decmon makmg with the help of computers and how information

is processed stored and utilized.
Umt I

Livestock in lndla association of livestock to Indian society dul ing vedlc mcdieval and
modern era. Demographlc dlstl ibution of livestock and role in economy. Animal holdmg _
and land holding patterns in different agro ecolog;es Introductory animal husbandry
Common animal hisbandry. terms. Body conformation and identification. Dentition and
ageing of animals. Transportof livestock by rail, road, air and on foot. Common farm
management practices including dlsmfectlon, isolation; quarantine and dlsposal of -
carcass. Introduction to-methods of drug adimmstratlon Common vices of animals, their
prevertion and care - -

Unit H

General principles affecting the design and constluctlon of building for housmg for
various livestock: species. Selection of site. Alr angements of the buzldmg with.special
reference to Indian conditions. Utilization of local materials. Bu;idmg mater ials used for
construction of wall roof and floor of anlmal houscs their chalactcrlstlcs merlts and-
demei its. ' :

Umt III

-.Demoglaphy of Cattle and buffa lo po pu latlon Breecls and breed descrlptors of unportant

breeds. Tmportant traits:.of cattle and buffaloes. General mianagement and feeding

~ practices of calves, ‘heifers, pregnant; lactatmg and dry animals in buils and worklng “
- animals. Draught abllity of cattle and. buffaloes Rarsmg of buffalo mates for meat
' productlon : :

' Umt v

o Housmg systems layout and de:51gn of dlffercnt buﬂdmgs for dau‘y anlmals mcludmg _
- backyard dairy and mixed farnis: ‘Routine damry farm operatlons and Jabour management
- Methods. ofmllkmg and plecauttons Factors affeotmg qual:ty and quantlty of mllk o

' plOdllCtiOIl Clean max: ploductlon : : R .

Max. Hou.r_s: _40




.-UmtV

Dairy fal m. accounts and Iocords Concepts of i input and output cost of dalry farming -

~ (small and large holdmgs) Probleims.and Prospects ofdauy meat- 1ndustry in Indla '
: Ammal Fairs and Moias Ammal pounds and Gosha]as

o REFERENCEBOOKS |

L. Sastry, N S R. and Thomas C.K. (2005)- Lwestock Ploducnon Manag,ement 4th Ed
2. Andelson R S and Edney, A T.B (1991)- -Pr actlcal Animal. Handlmg

3. Walron M. D (ZOOZ)SmaIl Animal Care and Mdnagement an Ed. Poole. T.

- {1994)The UFAW Handbook on the Care and Managemont ofLaboratOIy Ammais 6th
__Ed Pag,elSonS o : _ Lo

4. Lebas F; Coudert P; Rouvier, R and Rochambcan H (1986) The Rabblt—
' 'Husband1y, Health and Producuon Lo :

s, Blega J ( 1996)The Horse — Breedmg and Young Stock
: 6 Fleldm;:,, D. TlOplCﬂl Agrlcultm 1sl Rabbits

7. Wolfenson. S and Lloyd M. (1994) Handbook of Laborato; y Ammal Managemem and -

- Welfare o _ _
8. Holness D.H. (1993) The TlOp:Cdl Agr:cu[lurlbt Pigs._ :
9. Sharda DP(QOOS) Swine Producnon '
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-SEM'ESTER 1 PAPER
MAGRIMAI].O
AGRiBUSINESS ENVIRONMENTS AND POLICY

Max. Hours: 40 -

: COURSE OBJECTIVE

To: expose Iearners to the environment in whlch the agrl busmess is conducted Focus will be on

understanding micro- and macro efvironmental forces and their impact on agribusiness. Contents

UNITT

Role of agriculture in Indian economy; probler__nS and policy changes refating to farm supplies, farm

 production, agro - processing, agricultural marketing, agricultural finance etc. in the country.

CUNITH

Structure of Agrictlture - Linkages among sub-sectors of the Agribusiness sector; economic reforms™
and lndlan agncultu re; [impact of ||bera[|zat10n, prlvatizatlon and globallzation on. Agrlbusmess
sector -

CUNIT Ili

o Emergmg trends in productaon processmg, marketing and exports; policy controls and regulatlons
' relat:ng 10 the mdustnal sector with speaﬂc reference to agro -industries.

UNIT v

. Agrlbusmess policiés - concept and formulatlon, and new dimensions in Agrlbusmess enwronment .
" and pol:cy : ' :

UNITV

Agncultural prace and marketlng polloes publlc dastnbutlon system and other pohcres

. Suggested Readmgs

. Adhikary M. 1986 Economlc Envu‘onment of Busmess S. Chand & Sons. Aswathappa K

1997. Essentaais of Business En\nronment Hlmalaya Publ Francrs Cherumlam 2003.

- 'Busmess Envuronment Himalaya Publ




