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P.K. UNIVERSITY SHIVPURI
Ph.D Course Work syllabus
Paper: Research Methodology of Commerce

Sr.No, Title of Course PAPER CODE | Maximum | Qualify | Teaching | Exam
Mark’s Lecture Duration

Marks

65%

1. Research PRESECM101 100 65 90 3:00
Methodology hour’s
Department of
Commerce.

Total - 1 100 65 90 |

P.K. UNIVERSITY SHIVPURI
Ph.D Course Work syllabus |
Paper: Research Methodology of Commerce

1- Introduction and Research design:
Nature and objectives of research, Methods of Research historical, descriptive

and experimental, Research F‘roce__é/s, Research approaches, Criteria for good research.
Meaning of research design, need of research design, features of good design different
research designs and basic principal of experimental designs, design of experiments. .

2- Data collection & Analysis:

Types of data, methods and techniques of data collection, Primary and
secondary data met analysis, historical methods, Content analysis, devices used in data
collection pilot study and protest of tools, choice of data collection methods.

3- Processing and analysis of data:

Measures of Central Tendency, Measures of Dispersion , Measures of Variation,
Measures of central Tendency vs. Measures of dispersion, Normal distribution,
Measures of Skewness and Interpretation, Correlation and Regression: Type &
application Chi-square teat its purpose and use.

4- Paper Writing and report Generation:



S-Computer Applications:

Application of computer in research, Generating charts graph in Microsoft Excel,
Power Point Presentation, web Search, Introduction to internet, Use of Internet and www
Using search engine like Google Yahoo etc.” '



P.K. UNIVERSITY SHIVPURI
PILD COURSE WORK SYLLABUS
PAPER: ETHICS OF COMMERCE

PAPER CODE:- PRESECI'103

Unit I: PHILOSOPHY AND ETHICS (3""‘.) Introduction to philosophy:

definition, nature and scope, concept, branches - Ethics: definition, moral
philosophy, nature of moral judgments and reactions.

Usit 11: SCIENTIFIC CONDUCT (5" Ethics with respect to science and
research - Intellectual honesty and research integrity - Scientific misconducts:
Falsification, Fabrication and Plagiarism (FFP) - Redundant Publications: duplicate

and overlapping publications, ~salami slicing - Selective reporting  and
misrepresentation of data.

Unit T1T: PUBLICATION ETHICS, (7" Publication ethics: definition,
introduction and importance - Best practices / standards setting initiatives and
guidelines: COPE, WAME, etc. - Conflicts of interest - Publication misconduct:
definition, concept, problems that lead to unethical behaviour and vice versa, types
- Violation of pubiication ethics, authorship and contributor ship - Identification of
publication misconduct, complaints and appeals - Predatory publisher and journals.
Instructional objectives At the end of this course the learner is expected: Student
Outcomes 1. To understand the philosophy of science and ethics, research integrity
and publication ethics. To identify research misconduct and predatory publications.
At the end of the course the student will have awareness about the publication
ethics and publication misconducts 2. To understand indexing and- citation
databases, open access publications, research metrics (citations, h-index, impdct
Factor, etc.). To understand the usage of plagiarism tools.

Unit IV: OPEN ACCESS PUBLISHING (4"".) Open access publications
and initiatives - SHERPA/RoMEO online resource to check publisher copyright &
celf-archiving policies - Software tool to identify predatory publications developed

by SPPU - Journal finger / journal suggestion tools viz. JANE, Elsevier Journal
Finder, Springer, Journal Suggester, etc.

Unit V: PUBLICATION MISCONDUCT (4" Group Discussion (2
Hrs.) : a) Subject specific ethical issues, FFP, authorship b) Conflicts of interest c)
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Unit V: PUBLICATION MISCONDUCT (4 ) Group Discussion (2
Hrs.) : a) Subject specific cthical issues, FEP, authorship b) Conflicts of interest c)
Complaints and appeals: examples and fraud from India and abroad Software tools
(2 Hrs.) : Use of plagiarism software like Turnitin, Urkund and other open source
software tools. :

Unit VI: DATABASES AND RESEARCH METRICS (7Hrs.) Databases (4
Hrs): Indexing databases, Citation databases: Web of Science, Scopus, etc.
Research Metrics (3 Hrs.): Impact Factor of journal as per Journal Citations
Report, SNIP, SIR, IPP, Cite Score - Metrics: h-index, g index, 10 Index,
altmetrics.

*Units 1,2 and 3 are to be covered via Theory mode and Units 4,5 and 6 are to be
covered via practice mode
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P.K. UNIVERSITY

Ph.D. COURSE WORK SYLLABUS
PAPER-11: COMMERCE
PAPER CODE:-PCOMMCM102
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Nature of Management : : o
Concept of Management, Management and Administration: A Tcrmmolo-glcal-
Conflict Importance of Management, Naturc of Management, Management: Science
or Art Management as Profession, Professionalisation of Management 1n India,
Universality of Management, Applying Management Theory in Practice, Role of
Management Principles Effective Management

Management Functions and Skills
Management Functions, Nature of Management Functions, Management Role,
Functions at Various Levels of Management, Top Management, Functions of Board
of Directors, Functions of Chief Executive, Middle Management, Supervisory
Management, Functional Areas of Management, Management  Skills, Top
Management Skills

Planning : ’

Concept of Planning, Nature of Planning, Importance of Planning, Steps in Planning,
Types of Planning, Corporate and Functional Planning, Strategic and Operational
Planning, Long- term and Short-term Planning, Proactive. and  Reactive
Planning, Formal and Informal, Planning, Types of Plans, Barriers to Effective
Planning, Making Planning Effcctive

Decision Making )

Concept of Decision and Decision Making, Types of Decisions, Decision-making
Process Effective Decisions, Guidelines for Making Effective Decision, Individual vs.
Group, Decision Making, Rationality in Decision Making, Creativity and Decision
Making Role of Creativity in Decision Making, Decision-making Conditions

Organising ) .

Concept of Organisation and Organising, Organisation Theory, Classical Organisation
Theory, Neoclassical Organisation Theory, Modern Organisation Theory: Systems
Approach, Modern Organisation Theory: Contingency Approach, Factors Affecting
Organisation Structure, Size of Organisation :

Controlling
Concept of_Controlling. Controlling and Other Functions, Steps in Controlling, Types
of Controlling, Control A{cas, Cng!rolling and Management by Exception, Benefits of
Management by Exception, Design of Effective Control System, Essentials of

Effective Control System, Behavioral Implications of Control, Causes of Resistance
to Control

Human Resource Management

Meaning, Objectives, and Human Resource Planning
Human Resource Development . ua

Concept and HRD tools, Training objectives and Methods.

-
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Advanced Accounting

Elementary study of Accounting standards -
a. Introduction, Objectives, Advantages, and Applicability anccounlmg Standards
b. Elementary Study of

i.  AS-1- Disclosure of Accounting Policics

ii. AS-2 - Valuation of Inventories

ili. AS-6 - Depreciation Accounting

iv. AS-10 — Accounting for Fixed Assets

v. A.S.4 Contingencics & events occurring after the Balance Sheet dates
Accounting for Amalgamation -
Amalgamatlon of companies - Concepts of Amalgamation — Types of Amalgamation -
Amalgamation in the nature of Merger and Amalgamation in the nature of Purchase -
Purchase consideration - AS 14 on ACCOUNTING FOR AMALGAMATION.
Developments in Accounting
Elementary study of - Human Resources Accountmg, Inflation Accounting, Value Added
Statement, Corporate social reporting, interim reporting

Cost and Management Accounting 4
Cost Accounting
Costing, Cost Accounting, Cost Accountancy- Objectives, Scope, Advantages and
Limitations of Cost Accounting. Qualitics of a good cost accounting.system, Essential
factors for installing a cost accounting system. Relationship between Cost Accounting,
Financial Accounting, and Management Accounting
Marginal Costing & Break-Even-Analysis
Marginal Costing — Concepts of Marginal Cost and Marginal Costing, Advantages and
Limitations of Marginal Costing, Classification of costs, Fixed, Variable, Semi-variable-
Break-up of Semi-Variable Expenses, Role of Contribution, Basic Equaiion of Marginal
Costing, Marginal Costing Vs Absorption costing, Break-Even Analysis- Meaning of
Break-cven point, Break-even Chart, Profit-Volume Ratio, Margin of Safety, Kcy-Facmr
Cost-Volume Profit analysis, Point of Indifference, Computation and application of Break-
Even Analysis. Major arcas of application [Theory only]
Budget and Budgetary Control:
Concept of Budget, Budgeting & Budgetary Control, Budgct Manual, Objectives,
Advantages, Limitations of Budgetary Control.
Classification of Budgets - Long term, Short term budget, Flcx1blc budget, Fixed budget,
Master Budget, Functional Budgets: Sales Budget, Production Budget, Purchase Budget,
Capital Expenditure Budget, Cash Budget, Zero-Basce Budgeting (ZBB), Nature, procedure,
Advantages and limitations of ZBB

Financial Management
Financial statements
Meaning, Nature, Objectives, and Importance of Financial Statements —Limitation of ;
Financial statements — Requisites, Attributes or Essential Requirements of Financial
Statements — Recent trends in Presenting Financial statements
Analysis and Interpretation of Financial Statements
Analysis and Interpretation - Meaning — Types of Analysis and Interpretations- Internal
Analysis — External Analysis- Horizontal Analysis — Vertical analysis




'l'f\ols of Analysis and Interpretation — Meaning, Nature, Objectives, Significance and
Limitations of: Comparative Financial Statements, Common Size Statements, Trend
Analysis, Ratio Analysis, Fund Flow Analysis and Cash Flow Analysis
Calculations of Ratios ' .

Liquidity Ratios - Current ratio- Quick ratio- Absolute Liquid Ratio
I'r{:j?rnbi!itn' Ratios - Gross Profit Ratio- Net Profit Ratio- Operating ratio- Operating Profit
ratio- Return on Investment- Return on capital Employed Ratio- Earning per share Ratio-
Dividend Yield Ratio- Price éamings Ratio- Net profit to Net Worth ratio
Efficiency /Turnover Raftios = Stock turmover ratio — Debtors turnover ratio- Debt
collection period ratio- Creditor turnover ratio- Average payment period- Working capital
turnover ratio-Fixed asscts turnover ratio- Capital turnover ratio

AUDITING
Auditing Concepts_- Nature and limitations of Auditing, Basic Principles governing an
audit, Objectives & scope of the audit of financial statements, Difference
and Investigation
Types of Audit -_Fcatures, principles, advantages
Statutory audit, Continuous audit, Annual audit, Interim audit, Balance shect
audit, Cost audit, Efficiency audit.

Company Audit — Qualifications and Disqualifi
auditors, Removal of auditors, Powers and duties o
Clean Audit Report.

cations of Auditors, Appointment of
f auditors, Qualified Audit Report and

ARKETIN ;

Meaning and Definition of Marketing - Traditional v/s Modern Concept — Scope —
Importance — Approaches to Study of Marketing — Commodity —
Functional approach, Decision making approach legal and system approach — Marketing v/s
Societal Marketing — Marketing Process, functions of Marketing.
Marketing Mix-P 5

Meaning and Composition — Formu
process — Product life cycle — Product positioning —
diversification strategy.

Service Marketing —
Reasons for growth in Service Sectors — Role of Services in an economy — Services in

Indian Scenario — Types of Services — Characteristic of Services — Difference between
goods services — Needs for services marketing — Obstacles in servi¢e marketing.

International Marketing Practices and Problems —
Definition and Meaning - Domestic market and intérnational market — special
consideration in in international marketing — difficulties in international marketing — Tariff

and Non Tariff — Barriers to in o

lation of new Product Strategy — Product planning and
New product planning - Product

ternational marketing — Developing a marketing strategy —
sclecting a market — Taking entry into market — Direct and indirect exporting — Licensing. .
RUSINESS ECONOMICS AND BANKING

Business Economics:
i) Introduction
i) Demand Analysis and Elasticity of Demand
iii)  Utility Analysis.
Market Structure & Price Determination:
iy  Cost, Revenue and Price Determination in different Market situation.
ii)  Production Function —Law of variable proportion and law of returns to scale.

Macro FEconomics:

between Auditing *

& limitations of - Internal audit,
audit, Tax

Institutional Approach,




